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We're EveEve.ai: Computer Vision
driven Social Media Analytics platform
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https://eyeeye.ai/

Our team

Founders

Viktor Konovalov
CEO

Creative Director and shareholder at
DragonRouge - one of the top leading
global branding agencies. 20+ years of
strategic branding expertise
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" Eugene Taraniuk
/ Angel Investor

Foundex and CEO of performance-based
digital marketing agency. Investment
analysis and management background.

[C-LEVEL MARKETING EXPERT| [INVESTMENT ANALYSIS |

Worked .
with @ CIKLUM @RgNkAT%NrPlly

Daniel Korogodski
Managing Partner

Founder at First Bridge: Emerging Tech
and AI/ML R&D company. Unique background
in video processing and computer vision

| LARGE-SCALE R&D || DEEPTECH B2B | [ VIDEO PROCESSING | [ Al/ML |
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CTO

30+ years CTO experience 1in military,
government, hardware and AI/ML
solutions for multiple corporations

| LARGE-SCALE R&D || DEEPTECH B2B | [ VIDEO PROCESSING | [ Al/ML |

Worked ]
) UA government

=" Sergii Ziuzin
y SpaceX, Starlink

Ex Microsoft Principal SWE. For the last
6+ Sergil has been building the SpaceX
Starlink network from the ground up.

Al INSIDER g LEADING INDUSTRY VOICE § B2B SCALING

Worked .
rn | SPACEX B Microsoft

¥ Kheireddine Sidhoum

Dragon Rouge

Dragon Rouge Global Co-CEO & Global
Chief Creative Officer. Strategy.
Innovation. Ex Brand Union.
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Insight: Booming growth
of video content in socidal media
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84°% of dll generated content
is video in 2024

[ INFLUENCERS ARE A PRIMARY DRIVER OF VIDEO CONTENT }

98% of Mdarketers
embrace video Iin strategy

478% ROl from
Influencer Marketing

720K hours of video

6.7x Micro-influencer .
uploaded to YouTube daily

campdadigns efficiency




Our Social Media Listening
Market will double in 5 vecars

78% of

customers

buy only after $1b6.193
§ocm| m.ed Te S8.44R

INteraction in 2024

18% of enterprise respondents are spending $500K-$5M
vedadrly on socidal listening technologies between

Target clients: Unloner GILDAN @,‘SL“:Q é’@%



Problem: text-based approcach
to a video-driven market

No customizable video/image Text oriented legacy
recognition solutions

eyl @, pepsi BELLA+CANVAS.

ONLY 30K COMMON LOGOS ARE
RECOGNISABLE BY LEGACY

PLATFORMS Liguid Death

@ NEXT LEVEL
A P P A RE L.

4.7 MILLION NEW BRANDS EMERGING Ranking The Best Blank T-Shirt Brands That You Can Sell
EACH YEAR IN THE U.S. ALONE




Our solution

e Custom Client > Creating Synthetic > Custom Brand-New > Social Media (Video)
Data Input Dataset Al Model Training Content Analysis
i Mentions & Target Sources ) NO BIAS | | ACCURACY | INSTANT TRAINING | ' COST EFFICIENCY |

' PROPRIETARY TECH | FLEXIBILITY | ' SCALABILITY |

[GW] Logo P}ac.:ement

Influencer Discovery ‘ Recognition
@INFLUENCER 1 Q Video
Analysis
@INFLUENCER 2 ﬂ_ Visual Scene
recognition
@INFLUENCER 3

..'I Deep Sentiment
Analysis

[Custom AI]Neural Network ll‘.]’l Advanced Topics
O @® Segmentation




Successftul cases and feedback

o

Successful pilots Uadovers @lberg €p corare-paimorive GILDAN  craconrouce® LELO
+ Custom Al Models Relevant Relevant Relevant

+ 9 trained on Brand Assets u 334 Video’s @ 945 Images ‘.- 7656 comments
(logo, Red Flags) analysed analysed analysed

Carlsberg prioritizes Clear benefit for
consumer, Brand Tone of Voice and
Visual communication alignment and

consistency. Dragon Rouge & EyeEye.ai

can boost this with insights from
Generative Al

MAX LAZARENKO

VP Marketing, Carlsberg
Export&lLicense

...................................................................................................................................

LELO

Brand alignment and consistency are

paramount for LELO across all channels.
_ In today's Al-driven landscape, ensuring |

our brand message remains steadfast
with the help of EyeEye.ai solution is
essential for building recognition.

MATEJ SALACAN

LELO Global Social
Media Manager

....................................................................................................................................

GILDAN

EyeEye.ai’s analysis uncovered key
Insights about our brand and
competitors. Their work has been
pivotal in enhancing our social media
content strategy and brand alignment.

JEAN-FRANCOIS BERGERON

Gildan Brand
Marketing Director

...................................................................................................................................




Client:

GILDAN

North American
company, global
leader in branded
clothing
manufacturing

Analyzed Competitors:

@ BELLA+CANVAS
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Gildan use case
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< Results

Brand Vision Campaign

Gildan Competitors SM Content Analysis

Step1 Spotlight your goal
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Viktor K. v

Creative Director

Step 2 Pinpoint data sources
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Step 3 Kick off Al Magic

(¢(¢ 3 Insights

Olive

We've got new hues for Hamme...

Sort by relevance

GILPAN] ==

FReSH
COLOR
DROPS

NEW

TO GILDAN
HAMMER®

HOO0O0 Adult T-Shirt

O

Step 4 See Unseen

Output Report

Q Search

Top Sources

@influ...
@pack

@thedieline

@new...
See Unseen

Without BV Al 15 s

With BV Al 37 relevant s

EyeEye Al

Visual Al Text .

Statistics

9 Custom Al moc

334
945
7656

Relevant Video
analysed

Relevant Imag:
analysed

Relevant Comr
analysed



Gildan use case

PROVIDE
STRUCTURE

Brand Archetypes Mix
Competitive Intelligence

CAREGIVER

. . © YouTube Instagram X Twitter 3+ Insights
Marketer-Centric Metrics: 9 (89

Tone of Voice and Brand
Archetypes Mix
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Step 1 Spotlight your goal Step 2 Pinpoint data sources Step 3 Kick off Al Magic Step 4 See Unseen

@ YouTube Instagram X Twitter (8(¢ ¥ Insights

See
U n s e en © 5 sec

Analysed Profile

@ OneSoccer

Post date 04.08.2023
O Likes 108
[GW] Logo Plfi\qement Object: Ball } (+) Autor post 2200
Recognltlon g Subscribers 60 200

Traceable to & Direct link

Brand Logo
the source www.youtube.com/watch?v=piXMI4tKNzY

Q Anaty
Analysis }>
OCR Text

Vo

© Green Thesis v

@ Red Thesis v

ﬂ- Visual Scene ,
.y ** Brand Archetypes Mix A
recognition
Logo Detected 2 sec 3 sec
56%

Swipe easily to the

exact timecode

Sentiment Analysis

Mix

Positive Neutral Negative




Output Report

b . Viktor K. Vv
@@ \ g < Results Q Search Projects v @ @ Creative Director
Q Search

Brand Vision Campaign

= Gildan Competitors SM Content Analysis IToOgrgjet G ILDAN Statistics

O 9 Custom Al models
trained
3 3 4 Relevant Video's
analysed

945  Gayeea %

Step1 Spotlight your goal Step 2 Pinpoint data sources Step 3 Kick off Al Magic Step 4 See Unseen

Marketer-?entric Metrics: 7656 gf":l‘;gggmmments
& YouTube Instagram (s + Insights Tone of Voice ?nd Brand
Archetypes Mix
STRUCTURE EJORNEY “MARK TO OTHERS Popular Topics Segmentation

Brand Archetypes Mix
Competitive Intelligence

APPRECIATION FOR A CLOTHING MANUFACTURER
CORPORATE TRANSPARENCY
COLLABORATION AND PROFESSIONAL RELATIONSHIPS
SUSTAINABILITY AND ENVIRONMENTAL STEWARDSHIP
. LABOR AND UNION RIGHTS VIOLATIONS
NOSTALGIA OR APPRECIATION FOR A PARTICULAR STYLE OR QUALITY

@ NON-VERBAL EXPRESSION/EMOTICONS FAN ENGAGEMENT -

CAREGIVER
CREATOR
INNOCENT
EXPLORER
EVERYMAN

16.8% @ @ @
Sentiment Analysis BELLA+CANVAS.

. @ @ 18.9% /,\ . @ Positive Neutral Mix Negative

Sentiment Analysis hampion

@ iow
@ . @ . @ e Positive Neutral Mix Negative

Sentiment Analysis GILDAN

. . Positive Neutral Negative




landsccape o

Filling a niche of New-Gen Real-time Al Solutions with clear pricing model

USER-GENERATED CONTENT ANALYSIS

> {4} eyeeye

Custom-Made Marketing
D GFIKK & KANTAR Intelligence AI Engine
[#UNBIASED #SOURCE-DRIVEN
[#ACCESSIBLE PRICING FOR SME

P
| Talkwalker
#OUTDATED BY TIME OF DELIVERY #EXPENSIVE [::> \‘\/} Ea Ei (3 [#TAILOR-MADE AT MODELS

#SAMPLING-DRIVEN #BTASED [#ACTIONABLE VISUAL INSIGNTS
Universal AI-empowered
Marketing SaaS Tools

Tailor-Made Market Research

#HISTORICAL DATA RELIANCE #MONSTROUS UTI |> @ Hootsuite
#BIAS AND IRRELEVANCE IN INSIGHTS SBcial Media Markets
#ONE-SIZE-FITS-ALL AI MODELS OCla €dla lMlaIketlng

and Management Tool

[> <** Nielsen > Deloitte > BRAND24

Traditional Consumer Research Generic Category Reports Legacy Marketing SaaS Tools
which analyze text only

#PRE-CREATED #GENERIC #CHEAP
: #QUANTITY OVER DATA QUALITY
#UNRELIABLE #DATED

‘ #OVERWHELMING DASHBOARDS
#LIMITED TO TEXT ANALYSIS



Requested investment

Successful investment cases

I tagger e

by Sprout Social

$140 miillion

Acquisition by Sprout Social

e A top influencer marketing platform
« Raised over $23.5M

M Five Elms Capital h%lﬁezaon

2021

'\ Brandwatch

S450 million

Acquisition by Cision

e Consumer intelligence platform
« Raised over $64.7M

SAGEVIEW fel7er  PARTECH

BRAND24 o
S30 million

Acquisition by Semrush

e Text-only Social listening tool
e« Raised over $1.5M

2024

Q) Talkwalker

S750 miillion

Acquisition by Hootsuite

e The leading social listening platform

e Raised over $30M

PPPPPPPPPPPPPPPPPPPP

We adre raising

$1.5M

PRE-SEED

S500K

SPENT ON DEVELOPMENT
IN 2023


https://www.crunchbase.com/search/funding_rounds/field/organizations/funding_total/brandwatch
https://www.crunchbase.com/search/funding_rounds/field/organizations/funding_total/tagger-media
https://www.crunchbase.com/search/funding_rounds/field/organizations/funding_total/tagger-media
https://www.crunchbase.com/search/funding_rounds/field/organizations/funding_total/talkwalker
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Timeline

2023 > 2024 > 2025 >
G D oS

Finalizing system development based
on pilot feedback and requests

Completed MVP

Proprietary computer vision technology

Semantic analysis module Business traction

Object recognition functionality

Launched FakeVision - non-

commercial initiative to fight “
Russian war propaganda GILDAN (@lsbery  €P corcare-paimoLive

Successful pilots . .
Q P Business traction

Q Signhing 6-8 clients on yearly subscription

& 15K ARR

ARR S70K
Q $500K pre-seed investment Q

Q S$2.5ml seed investment

[ Moarketing ] [ Moarketing ] [ Mcarketing

Q Launching first big advertising campaign
and visiting multiple industry events

Q Launching Affiliate program

i L | y i :
Q Pitch on EPDA by Viktor Konovalov
AT S X

TAkELAARER


https://hackernoon.com/how-war-led-to-ai-fighting-fake-news
https://hackernoon.com/how-war-led-to-ai-fighting-fake-news
https://hackernoon.com/how-war-led-to-ai-fighting-fake-news
https://www.epda-design.com
https://www.epda-design.com
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